Advertising Internet Assignment   


 NAME: __________________________________ Hr: ________
Directions: Use the internet to look at different advertisements for different companies. Answer the following questions about techniques that are being used to sell that product. TACTICS: Pricing, Sales, Promotional techniques, status, peer approval, hero endorsement, physical attraction to others, entertainment, intelligence, independence.
1. What company is the product made by? _______________________________________​​​​​​​​​​​​​​______________________
· What is the product? __________________________________________________________________________
· What is there selling statement (phrase)? _________________________________________________________ ___________________________________________________________________________________________
· Describe the tactic that is being used? ____________________________________________________________ ______________________________________________________________________________________________________________________________________________________________________________________
· Look beyond the appeal, what does the AD really says (or doesn’t say) about the product or service(is it misleading and how)? __________________________________________________________________________ ___________________________________________________________________________________________
· Is the AD convincing to you? WHY? _______________________________________________________________ ______________________________________________________________________________________________________________________________________________________________________________________
2. What company is the product made by? _______________________________________​​​​​​​​​​​​​​______________________
· What is the product? __________________________________________________________________________

· What is there selling statement (phrase)? _________________________________________________________ ___________________________________________________________________________________________
· Describe the tactic that is being used? ____________________________________________________________ ______________________________________________________________________________________________________________________________________________________________________________________
· Look beyond the appeal, what does the AD really says (or doesn’t say) about the product or service(is it misleading and how)? __________________________________________________________________________ ___________________________________________________________________________________________
· Is the AD convincing to you? WHY? _______________________________________________________________ ______________________________________________________________________________________________________________________________________________________________________________________

3. What company is the product made by? _______________________________________​​​​​​​​​​​​​​______________________
· What is the product? __________________________________________________________________________

· What is there selling statement (phrase)? _________________________________________________________ ___________________________________________________________________________________________
· Describe the tactic that is being used? ____________________________________________________________ ______________________________________________________________________________________________________________________________________________________________________________________
· Look beyond the appeal, what does the AD really says (or doesn’t say) about the product or service(is it misleading and how)? __________________________________________________________________________ ___________________________________________________________________________________________
· Is the AD convincing to you? WHY? _______________________________________________________________ ______________________________________________________________________________________________________________________________________________________________________________________

4. What company is the product made by? _______________________________________​​​​​​​​​​​​​​______________________
· What is the product? __________________________________________________________________________

· What is there selling statement (phrase)? _________________________________________________________ ___________________________________________________________________________________________
· Describe the tactic that is being used? ____________________________________________________________ ______________________________________________________________________________________________________________________________________________________________________________________
· Look beyond the appeal, what does the AD really says (or doesn’t say) about the product or service(is it misleading and how)? __________________________________________________________________________ ___________________________________________________________________________________________
· Is the AD convincing to you? WHY? _______________________________________________________________ ______________________________________________________________________________________________________________________________________________________________________________________
5. What company is the product made by? _______________________________________​​​​​​​​​​​​​​______________________
· What is the product? __________________________________________________________________________

· What is there selling statement (phrase)? _________________________________________________________ ___________________________________________________________________________________________
· Describe the tactic that is being used? ____________________________________________________________ ______________________________________________________________________________________________________________________________________________________________________________________
· Look beyond the appeal, what does the AD really says (or doesn’t say) about the product or service(is it misleading and how)? __________________________________________________________________________ ___________________________________________________________________________________________
· Is the AD convincing to you? WHY? _______________________________________________________________ ______________________________________________________________________________________________________________________________________________________________________________________
6. What company is the product made by? _______________________________________​​​​​​​​​​​​​​______________________
· What is the product? __________________________________________________________________________

· What is there selling statement (phrase)? _________________________________________________________ ___________________________________________________________________________________________
· Describe the tactic that is being used? ____________________________________________________________ ______________________________________________________________________________________________________________________________________________________________________________________
· Look beyond the appeal, what does the AD really says (or doesn’t say) about the product or service(is it misleading and how)? __________________________________________________________________________ ___________________________________________________________________________________________
· Is the AD convincing to you? WHY? _______________________________________________________________ ______________________________________________________________________________________________________________________________________________________________________________________
7. What is your favorite Advertisement?
8. Why is it your favorite?

